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The potential value of Ishikawa Prefecture in the international luxury travel market
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The concept of luxury is one that places value on the aesthetic principles of beauty, culture and taste rather than extravagance or expense.
Based on this idea, the 1st International Luxury Lifestyle Forum was held in February 2009.

What does the term “luxury” mean to you? Which of Ishikawa'’s offerings can appeal to an international market?
How can Ishikawa be promoted to a luxury audience?

These are some of the questions that our four distinguished guest speakers will address.
Based on insights gleaned from their expertise in the field of luxury business, we seek to further understand and improve Ishikawa’s potential value in the luxury travel

market especially in the three specific spheres of food, hospitality, and arts and crafts.
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On behalf of The Real Japan Ishikawa Committee, | would like to express my heartfelt
appreciation to all of those involved in hosting the 2nd International Luxury Lifestyle
Forum.

With its historic heritage, unspoiled countryside, and famous cuisine, | believe Ishikawa
is an ideal travel luxury destination. Discerning travelers can experience sophisticated
Kaga cuisine showcasing fresh local produce, traditional arts and crafts, historic
temples, gardens and castles, renowned hot spring resorts with superb ryokan offering
legendary Japanese hospitality, the unspoiled picturesque landscapes of rugged
coastlines, beautiful mountains and valleys, all leading to an unforgettable trip.

It is important to formulate strategies and practical steps to prepare Ishikawa as such a
future destination. Specifically, we need to reassess the spirit of Japanese hospitality,
ometenashi, and to look to build an infrastructure to accommodate future guests.

I truly believe this conference based on the three concepts of cuisine, hospitality, and
arts and craft will be able to offer you new insights to Ishikawa Prefecture and its
potential in the luxury travel market, and we can look forward to an increase in the
number of luxury travelers to Ishikawa in the near future.
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The Real Japan Ishikawa Committee Chairman

Shinichiro Takagi
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The Real Japan Ishikawa Committee Chairman

Yoshihiko Oda
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On behalf of Ishikawa Prefecture | would like to give a heartfelt welcome to all the
guests of the 2nd International Luxury Lifestyle Forum.

Ishikawa Prefecture is blessed with beautiful locations, a diversity of authentic Japanese
tradition, as well as being a Japanese cultural and artistic cornerstone fostered by more
than 400 years of history: famous among them Kanazawa City, one of Japan'’s foremost
castle towns; sophisticated Kaga cuisine; a unique range of arts and crafts; the
picturesque seasonal landscapes of the Kaga area and Noto Peninsula; and the
traditional ryokan inns whose hot spring baths have soothed weary travelers for
hundreds of years.

| believe that this variety of Ishikawa’s offerings will appeal to luxury travelers seeking
an authentic Japan experience. | hope this 2nd International Luxury Lifestyle Forum
held in Ishikawa Prefecture, a microcosm of real Japan, will pave the way for promoting
the best that Japan has to offer, leading to an expansion of the luxury travel market in
Ishikawa’s tourism industry.
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Vice Governor, Ishikawa Prefecture
Taketoshi Sugimoto
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I would like to express my admiration for the 2nd International Luxury Lifestyle
Forum, held in Ishikawa Prefecture, home to numerous tourism attractions
including a famous culinary culture, and traditional arts and crafts. | consider it
very significant that a conference of this nature is held in Ishikawa Prefecture
with its unique offerings for the discerning traveler. | would also like to thank The
Real Japan Ishikawa Project Committee, led by Chairman Shinichiro Takagi and
Yoshihiko Oda, and all those involved in the forum.

The Japan Tourism Agency aims to increase the number of travelers to Japan to
15 million by the year 2013, and 30 million thereafter. In order to achieve this, we
will carry out a large promotional campaign abroad. We will place particular
emphasis on the luxury travel market as it can enhance Japan’s brand image and
make a significant economic contribution.

In conjunction with local governments, we plan to further carry out the Visit
Japan Campaign and internationalize Japan'’s local regions so that they will be
revitalized.
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Hiroshi Mizohata
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The Essence of Hospitality Spoken by the world’s foremost hotelier
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The Real Japan Ishikawa Committee Chairman  Yoshihiko Oda
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The Essence of Hospitality Spoken by the world’s foremost hotelier
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The hotel was born in Europe and the ryokan was born in Japan. Both of them welcome guests in a different cultural setting. If one thinks of the Japanese phrase omotenashi corresponding to
hospitality in English, what we have in common no matter where we are is our effort to provide guests with peace of mind, comfort, and inner healing.

| can honestly say that all the hotels | have worked with are successful in offering guests the highest level and quality of hospitality. However, | believe the hospitality industry in the world still
needs to raise the standards of its services, and this is a goal that is still possible.

Today, | would like to talk about the charm of omotenashi and particularly how the hidden corners of Japan can potentially appeal to luxury travelers.
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Horst Schulze
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Paul Noritaka Tange President of Tange Associates

A registered architect of Japan and Singapore, Paul Noritaka Tange began his architectural career
upon receiving his Master in Architecture from Harvard University, Graduate School of Design in
1985. That same year he joined Kenzo Tange Associates, the architectural firm headed by his
father, well known international architect, Kenzo Tange. In 2003 Paul founded Tange Associates,
offering a full range of architectural and urban design and planning services internationally.

As founding president and COO of Ritz-Carlton and currently chairman and CEO of The West
Places Hotel Group, Horst Schulze has established a new standard of excellence in luxury hotels.
Energizing organizations to reconnect with their service commitment, Schulze has revolutionized
the very nature of customer service by creating a culture of "We are Ladies and Gentlemen
Serving Ladies and Gentlemen." Capella Niseko is scheduled to open in 2012.
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Panel Discussion — The Value of Ishikawa’s Traditional Arts and'Crafts —
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Japan is home to numerous arts and crafts that have been handed down through the generations. Ishikawa has historically been a center of culture and learning, and these unique art forms
have been preserved through the centuries by the passion of local artisans and are still practiced today.

This session aims to discuss Ishikawa’s artistic heritage in terms of the significance of its history and culture rather than the value in terms of price and rarity. Three distinguished guest speakers
will share with us their observations as to how Ishikawa’s arts and crafts are currently appreciated on a global scale, and how our cultural assets can be promoted internationally.
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Mamoru Nakagawa

Designated a living national treasure in 2004, Mamoru Nakagawa is a
distinguished successor to the generations of Kanazawa craftsmen who
have kept alive "Kaga Zogan," the highly refined metal working tradition of
the region since their heyday in the Edo period. He specializes in a
sophisticated form of hirazogan (flat inlay) in which different metals and
alloys are inlaid into each other to build up multi-colored decorative
patterns.
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Alexander Gelman

Listed as one of "the world's most influential modern and contemporary
artists in all media" by the New York's Museum of Modern Art in 2001,
Alexander Gelman operates out of NewYork, London and Tokyo. His most
resent collaborations include projects with a group of Yamanaka lacquerware
and Kutani porcelain artisans in Ishikawa Prefecture. Serving as a guest
professor with Yale and MIT Media Lab, Gelman is the bestselling author of
several books, including "Postglobal” (PHP, 2009). Published exclusively in
Japanese the book offers a unique perspective on Japanese culture.
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Panel Discussion — The Art and Philosophy of Luxury Cuisine —
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A great dish has a deep background: the chef prepares not only a combination of superbly cooked dishes, but also creates a form of art that is inspired by the culture, the history and the terroir
of the ingredients, thus extending his philosophy and passion to his diners who experience not just a meal, but something unforgettable and profound.

Our two distinguished guests, one from Japan and one from France, who are both well-known for their inspired use of local produce, will discuss the future direction of luxury restaurants
based on how an Ishikawa philosophy can be applied to a global one. Through cuisine, with its deep cultural roots and universal appeal, we look forward to giving our audience new insights

into luxury lifestyle.
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The mixing of cultures is a treasure to the mind.
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Remember where we come from and we know where we are going.

PS2TAhR

1956F 72V AEF N BMICT T DIEHII R
BEDORETS TBINHMEBATHI. 2
TAY—THI RERMAZIMD L E SR
I[N LER D/ EFI Z1—3 -0
BEHBRIC20UEDL NS E4ADDFA =N
P1zREBFRICENTIRRIREICIN—
VAT SV FAARRR BT /TIZL
TRBRICNL- AT = R-T /DD BB &
e 72 RzRnELIEI—OY/ DR TIVE
5008 A MEBY D[+ b—8&KRTIL-TLU23
VIDERELVTHUWROBHZBNTLTLV D,

Copyright: CNES-0.Pascaud

Alain Ducasse

As a chef, creator of restaurants, innkeeper and instructor, over the course of
twenty-five years, Alain Ducasse has developed unique know-how that is
expressed through many activities in the art of contemporary good eating
and good living.He runs his business in a spirit of sharing of a passion,and
transmission of knowledge. With hisconstant curiosity, he is always drawing
on the diversity of the world and its cultural richness.

Alain Ducasse

B 588

1970FANIRERHEIN BEARFFEEE R
MEKICTZREEABEZ_RICHE.ZD
B ATHEIZRER] ICAH ARBHREH 2
CTR2008FREMHBRARICHE B BO™HIE
ICBOEANZE LTREBBICITS ERAA/ID
BXtZzREITNKERNACTLIEE 2T D,
BE NI ATITTAINBEDRTIL K%
BANYNITZAR T T7ELTHBEESNT\S,
2008F2ANY#EELENC T AIIREEDM
BHERZROBRESOMIEZELL .S M
B0 R FRFERZR EEFEZESR
BIEERZEBDHD,

Shinichiro Takagi

Born in Kanazawa in Ishikawa Prefecture in 1970, Shinichiro Takagi served his
apprenticeship at Kyoto Kiccho. He returned to Kanazawa to follow in his
father's footsteps and dedicate his life to Zeniya. In 2008, he was promoted
to president. In recent years he has developed a passionate interest in
spreading Ishikawa's sophisticated culinary culture to the world and has
been invited as a guest chef to numerous hotels and events in such
countries as the United States, Korea, Germany and Italy.
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The inspiration behind ILLF was our desire to understand the luxury travel market and to promote the charm
and beauty of Ishikawa Prefecture with its spirit of hospitality. ILLF continues to provide a venue for everyone
who shares the same hospitality on a global scale, talking about the future vision of Ishikawa.
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Zeniya, Kagaya, Magellan resorts & trust inc., I'cings Co., Ltd , Asadaya , USRIC Co., Ltd , Crowne Plaza ANA KANAZAWA ,

Araya Totoan , The Kayotei, Japanese Restaurant Kinjoro , Daiwa Taxi Co., Ltd , Wakura Onsen Tadaya , Beniya Mukayu,
Hotel Nikko Kanazawa , MEDIA RAG Corporation , Yubeshi Souhonke Nakauraya , Ishikawa Prefecture , Kanazawa City
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JAMTV Inc, Lexus Kanazawaekinishi, Lexus Kanazawamikage , Shangri-La Hotel, Tokyo , J-Bus Ltd
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Ishiyo Co.,Ltd., Kaikaro , Kenkenochin , Hotel Kanazawa Co.,Ltd., Mitani Sangyo Co. Ltd.
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